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JOB DESCRIPTION 
 
 
Position title:                   Communications Manager, Mozambique Country Office 
 
Reports to:                   Country Director, WWF MCO 
 
Supervises:                       Communications officer, consultants, interns 
 
Location:                    Maputo 
 
Grade:                               TBD 
 
Date:                     October 2017 
 
I. Introduction: 
 
The mission of World Wide Fund for Nature (WWF) is to stop the degradation of the Planet’s 
natural environment and to build a future in which human live in harmony with nature.  WWF-
Mozambique Country Office (WWF- MCO) contributes to this through strategic and priority 
conservation work governed by the WWF-MCO Conservation Strategic Plan (2016-2020) and 
WWF Africa Regional Office. To ensure these objectives are met, WWF-MCO aims to have and 
implement an efficient and an effective communications strategy to drive impact on conservation 
and operational delivery. It is for this reason that WWF-MCO seeks to employ a ‘Communications 
Manager’ to develop and implement a Communications Strategy and respective Plan which  will 
entail, among others, to engaging strong partnerships, positioning and promoting the WWF Brand 
in Mozambique.  
 
II: Major Functions  
 
• Develop and implement WWF-MCO Communication Strategy, Country Action Plan & 

Branding Awareness Strategy.  
• Lead and manage the delivery of internal and external communications for WWF-MCO 

Country Office that will help secure conservation wins, support policy advocacy, strengthen 
WWF’s profile and support fundraising. 

• Engage and coordinate strategic partnerships with key stakeholders including the media. 
• Ensure effective and timely dissemination of information to partners, donors and the WWF 

Network. 
• Develop and implement effective knowledge management framework for both internal and 

external audience. 
• Manage and promote WWF brand and ensure its appropriate image in the country.  
 
III: Major Duties and Responsibilities:  
 
Serve as part of the MCO Senior Management team responsible for promoting WWF-MCO 
Strategic Plan through the delivery of broader Communications Strategy, including collaboration 
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with WWF-ROA Director Communications & Branding for the necessary country and regional 
synergies as well as linking with other Countries.  
 
The incumbent will specifically  engage in fulfilling the following duties:  
 
• Design and implement the WWF-MCO communications strategy within the Country Strategic 

Plan, ensuring its complementarities with the WWF-ROA, Regional Communication & 
Branding Strategy targeting key audiences to build a national and international profile for 
WWF and maximizing the impact of conservation and achievement of related social-economic 
development programs. 

 
• Plays the role of public relations focal point at WWF- MCO and organize important events for 

the Country Office;  
 

• Coordinates the development and deployment of an engaging and compelling WWF MCO 
internal and external communications infrastructure to support WWF brand visibility in 
Mozambique and beyond. 

• Develop and implement WWF- MCO marketing strategy that leverages the unique strengths 
of WWF to achieve Mozambique’s ambitious targets for fundraising purposes and respect 
economic growth. 

•  
• Strengthen the use of existing communications platforms in WWF-MCO (e.g., intranet, 

WebEx, teleconferences) for effective internal communication and ensure maximum 
participation of WWF staff in key decisions and processes. 

• Develop and maintain positive working relationships with targeted print and broadcast media 
in Mozambique. Execute and monitor media strategies and activities, including press 
conferences, briefings, press releases, and other media presence. Manage press inquiries, 
pursue opportunities for promoting WWF in Mozambique, and develop the necessary 
communication capacity for WWF-MCO staff. 

• Strengthen WWF brand recognition in key markets and audiences in Mozambique (Media, 
Partners, Donors, Governments and the Public) 

• Participate in initiating, managing and implementing the results from WWF brand health, 
stakeholders and perception research and translates this analysis into well-structured 
implementation of recommendations for corporate communication and marketing initiatives. 

• Enhance and strengthen WWF’s overall position and profile in Mozambique. 
• Coordinate with Departmental heads at WWF-MCO in ensuring communications impact for 

brand building and stakeholders’ engagement; Develop communications projects, budgets, 
and prepare progress reports on a timely as per WWF’s reporting Standards. 

• Interpret the current views and perceptions of key stakeholders groups and to develop 
communications plans to positively influence their opinions and behaviors in line with 
WWF’s values and the delivery of MCO Strategic Plan.  
 

• Oversee the production of information materials including print, audio-visual, social media, 
website and other outreach activities;  
 

• Act as practice leader for engaging entire MCO team in communications activities (internal 
and external) and build the technical competence of communications in Mozambique. 
 

• Use communications effectively to protect WWF-MCO reputation and to successfully manage 
crises, which might occur and ensure consistent application of the brand guidelines across 
Mozambique.  
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• Co-ordinate the delivery of the digital communications strategy in Mozambique to ensure that 

the country office and programmes make the best use of technology for key communications 
activities (e.g. content development for web sites & intranet development, social media and 
online marketing);  
 

• Maintain and up-date regularly the WWF-MCO pages on WWF International’s 
www.panda.org website 
 

• Working with the entire WWF-MCO team, produce and commission, as appropriate, 
documentation of stories and lesson learnt editorials, features, advertisements, brochures, fact 
sheets, briefings, position papers, news stories, etc., on key WWF issues.  

 
• Research and commission visuals, videos, photographs, and other footage for WWF 

experience in Mozambique as necessary. 
 

• Work collaboratively with fundraisers and Conservation Manager to provide communications 
products that will support fundraising efforts for MCO. Frequently visit field project locations 
for the purpose of supporting project executants/managers and producing appropriate 
communications materials, stories, articles, audio visuals, presentations, radio and television 
programmes. 

 
 
IV Profile: 
 

Required Functional Skills: 
• Relevant University level qualification in the field of Communications, Public   Relations, 

Marketing, Journalism, International Relations and Development. An advanced degree 
(Masters) would be a definite advantage. 

• A minimum of 5 years relevant experience as a Communications and Media lead from a 
reputable relevant organization, preferably in the region and Mozambique in particular.  

• A successful track record in the development and implementation of medium and long-term 
Media and Communication strategies across diverse markets (or equivalent emerging 
markets). 

• Experience in managing diverse internal communication initiatives, working with colleagues 
and suppliers. 

• Experience in managing Teams; 
• Excellent interpersonal skills, written, verbal and non-verbal communication, specifically in 

both English and Portuguese.  
• Experience in working on conservation related initiatives would be an advantage.  
• Self-confident and well rounded, with the capacity to understand multiple perspectives and 

cultural diversity and deal with those differences diplomatically. 
• Energetic, enthusiastic and likeable 

 
Required Skills and Competencies  
• Track record of breaking down silos between business and support functions and working 

across an entire organization  
• Flexibility and change orientation with ability to balance competing priorities  
• Understanding of the wider strategic context, both internally and externally  
• Able to demonstrate a range of communication and influencing styles to suit a wide range of 

stakeholders  

http://www.panda.org/
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• Demonstrates leadership in suggesting ideas and persuading others to follow  
• Ability to work to tight deadlines and manage a number of conflicting and frequently 

changing priorities  
• Communication skills – interpersonal, presentation and written  
• Flexibility and adaptability to rapid environmental changes 
• Problem analysis and resolution 
• Self-confident and well rounded, with the capacity to understand multiple perspectives and 

cultural diversity and deal with those differences diplomatically. 
• Energetic, enthusiastic and likeable 

 
 
V. Working Relationships 

 
Internal – Reports directly to the Country Director and works closely with the Heads of 
Department,  Programmes and Projects heads; WWF-ROA Director Communications & Branding;, 
other Country Office teams in the region, administrative staff in the MCO and key staff in other 
relevant WWF offices to deliver coherent, unified and impactful positioning for WWF. This would 
include regular consultations and alignment on strategic and programmatic imperatives 

 
External – The role will interface and works closely with key partners and actors (media, 
governmental, private sector representatives, national and regional forums, civil society bodies) in 
Mozambique and donor partners (bilateral and multilateral) in Mozambique and in the region to 
achieve the set objectives and impact. 
 
 
 
Prepared by Human Resource Manager: ______________________Date:  ______________ 

 
 
 
Approved by Country Director   :   _______________________Date: ______________ 
 
 
 
Accepted by Staff member:                _________________________Date: ______________ 
 
 


